
SOSNOWIEC GROUP 

1. Idea for the project 

What problem do you want to address with your project? 

Despite being geographic neighbours Armenia and Georgia historically had limited 
collaboration on strategic political goals. However, in 2023 Armenia declared intent to pursue 
EU integration and become more democratic – with this project we want to build the bridge 
and for youth collaboration and raise awareness about EU as a whole. 

At the same time, Poland and Czech Republic as established EU member states that 
overcame same problems before joining EU – will share information/experience about their 
path, helping the other parts to get closer to their goal (civic participation, frameworks etc). 

 

2. Project target group 

Who do you want to carry out this project for? 

Target group: 

●​ People who is from 18 to 30.​
 

●​ Countries: Georgia, Armenia, Poland, Czech Republic.​
 

●​ Especially for people who is interested in management, diplomacy, human rights and 
social policy.​
 

Benefits:​
 During the 21-day youth exchange in Poland, the target group will develop collaboration and 
advocacy skills through workshops and team-building, gain a deeper understanding 
(workshops and teams) of EU values with Polish peers, and co-create a “Youth for EU” 
campaign plan. This will empower them to build cross-border friendship, boost civic 
engagement confidence, and provide tools to promote EU integration locally. 

 

3. Project activities 

How do you plan to achieve the project’s objective? 

1.​ Ice breaking and team building activities​
 

2.​ Cultural exchange (evenings)​
 



3.​ Seminars on cultural studies to better understand each other’s backgrounds and 
situations​
 

4.​ Creating awareness campaign – “Youth for EU”​
 

○​ Teaching them to use digital tools​
 

○​ Creating narratives​
 

○​ How to promote and implement (what EU is about and what it means for us)​
 

 

4. Projects results 

What evidence will you have that the project has been carried out? 

●​ List of the participants​
 

●​ Certifications​
 

●​ Campaign results “Youth for EU”​
 → Informational flyers​
 → Social media content (reels, graphics)​
 → Engagement (reactions, views)​
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